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U.S. MARKET ANALYSIS: Saw Blades
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The industrial product group listed here - Saw These charts show the top ten industries, by SIC code, MARKETS
Blades - represented a market in 2008 of $1.36 billion, consuming these products; and the 2008 end-user UPDATE
according to estimates by Industrial Market Informa- consumption of these groups sorted by the nine §U3PPLEMENT
tion, Minneapolis. government market regions. '
Top ten industries in $ volume, by SIC code consuming Saw Blades
(2008 estimates)
SIC CODE
Companies Total
1711 Plumbing, Heating & Air Conditioning 168,664 158,334,217
1542 General Contractors - Nonresidential 48,852 72,784,460
2431 Millwork 10,442 64,468,107
5211 Lumber & Other Building Material Dealers 51,999 54,856,420
1751 Carpentry Work 47,257 50,484,342
1731 Electrical Work 112,113 43,240,608
1761 Roofing, Siding & Sheet Metal Work 59,571 39,201,780
1623 Water, Sewer & Utilities Construction 12,459 36,373,949
1611 Highway & Street Construction 26,674 35,561,859
2434 Wood Kitchen Cabinets 8,934 33,604,887
End-user consumption of Saw Blades by region, millions of $ (2008 est.)
Pacific Coast: Northwest Central: Northeast Central: Northeast Coastal:
Saw Blades.......... $195.5 Saw Blades.......... $104.8 Saw Blades.......... $222.2 Saw Blades............ $62.3
5%
U.S. Total:
Saw Blades........ $1,362.7
100%
Mid-Atlantic:
Saw Blades........... $147.5
11%
Mountain States: Southwest Central: Southeast Central: South Atlantic:
Saw Blades........... $101.3 Saw Blades.......... $160.3 Saw Blades............ $95.5 Saw Blades........... $273.1
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Source: INDUSTRIAL MARKET INFORMATION, INC. (763) 535-7432.
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